
Drive Results Not Leads
How to forget about form fills and communicate the true 

value of your B2B demand generation campaigns
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Who am I?
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We need to create a connection between 
your online campaigns and your back-end 
systems!



?



Through URL Parameters and hidden form 
fields!

…and code that connects one to the other.
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Remarketing Visitors

Form Page

Marketing 
Automation 
System

Sales 
Management 

System

PPC

SEO

Social

Etc…

Hidden Form Fields that match the URL query strings
cpn=
network=

Code that takes values from query string, and puts 
them into hidden form fields

Destination URL:
Site.com/page.html ? cpn=marketing_campaign &   
network=retargeting …   



PPC data is passed through into back-end 
systems on form submit



THE FINAL RESULT?
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PROJECT MAP
Who does what, and in what order

Step Task Who’s In Charge

1 Determine level of tracking needed for reporting SEM Team

2
Create necessary fields in CRM & marketing 
automation systems

Back-end system administrators

3 Determine proper URL parameters for ad links SEM Team & Back-end system administrators

4
Create web forms with necessary hidden form 
fields

Back-end system administrators (if forms are 
hosted in that system) or Web Team (if forms are 
HTML forms)

5 Build landing pages that incorporate form
Marketing automation admin (if forms in MA
system) or Web Team (HTML forms)

6
Update all ad URL links to include parameters 
from step #3

SEM Team

7
Design desired reports to pull from back-end 
systems and create reports

Back-end system administrators & SEM Team
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SUGGESTED ATTRIBUTES TO TRACK
These are your PPC parameters & hidden form fields

Networks

Purpose: to segment 
leads by network

Example Values: 
display, search

Source

Purpose: to segment 
leads by platform

Example Values: 
Google, LinkedIn

Campaign

Purpose: to segment 
leads by campaign 
name

Example Values: 
Campaign name

Ad Group

Purpose: to segment 
leads by PPC Ad Group

Example Values: Ad 
Group name

Keyword

Purpose: to segment 
leads by keywords

Example Values: 
{keyword} 

Region

Purpose: to segment 
leads by geography

Example Values: US, 
EMEA

Ad ID

Purpose: to segment 
leads by ad

Example Values: 
{creative}

Offer

Purpose: to segment 
leads by offer

Example Values: 
Gartner WP



Pro Tip: Consider using standard Google 

Analytics UTM parameters
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IMPROVE YOUR LEAD QUALITY
MQLs and Average Lead Score
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OPPORTUNITY AMOUNT BY CAMPAIGN
How many opportunities are you driving to the sales team?
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WHERE TO SATURATE BUDGET
Best revenue-driving campaigns
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SPEND TO DIMINISHING RETURNS
Know when extra spend stops leading to better results
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